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Disclaimer
This presentation has been prepared by Mint Payments Limited (ABN 51 122 043 029) (Mint Payments or the Company). The informa tion contained in this presentation is current at the date 
of this presentation. The information is a summary overview of the current activities of the Company and does not purport to be all inclusive or to contain all the information that a 
prospective investor may require in evaluating a possible investment. This presentation is for general information purposes and is not intended to be and does not constitute a prospectus, 
product disclosure statement, pathfinder document or other disclosure document for the purposes of the Corporations Act 2001 (Cth) (Corporations Act) and has not been, and is not 
required to be lodged with the Australian Securities & Investments Commission. 

The material contained in this presentation is not, and should not be considered as, financial product or investment advice. This presentation is not (and nothing in it should be construed 
as) an offer, invitation, solicitation or recommendation with respect to the subscription for, purchase or sale of any security in any jurisdiction, and neither this document nor anything in it 
shall form the basis of any contract or commitment. This presentation is not intended to be relied upon as advice to investors or potential investors and does not take into account the 
investment objectives, financial situation or needs of any particular investor which need to be considered, with or without professional advice, when deciding whether or not an investment 
is appropriate. 

This presentation contains information as to past performance of the Company. Such information is given for illustrative purposes only and is not – and should not be relied upon as – an 
indication of future performance of the Company. The historical information in this presentation is, or is based upon, information contained in previous announcements made by the 
Company to the market.

Forward looking statements

This document contains certain "forward-looking statements". The words "anticipate, "believe", "expect, "project', "forecast", "estimate", "outlook", "upside", "likely”, "intend", "should",” could", 
"may", "target", "plan" and other similar expressions are intended to identify forward-looking statements. Indications of, and guidance on, future earnings and financial position and 
performance are also forward-looking statements, as are statements regarding Mint Payments' plans and strategies and the development of the market. 

Such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of 
Mint Payments, which may cause actual results to differ materially from those expressed or implied in such statements. 

Mint Payments cannot give any assurance or guarantee that the assumptions upon which management based its forward-looking statements will prove to be correct or exhaustive 
beyond the date of its making, or that Mint Payments' business and operations will not be affected by other factors not currently foreseeable by management or beyond its control.  Such 
forward-looking statements only speak as at the date of this announcement and Mint Payments assumes no obligation to update such  information. The release, publication or distribution 
of this presentation in jurisdictions outside Australia may be restricted by law. Any failure to comply with such restrictions may constitute a violation of applicable securities laws. 

Other

All references to dollars are to Australian currency unless otherwise stated. 

To the maximum extent permitted by law, Mint Payments makes no representation or warranty (express or implied) as to the accuracy, reliability or completeness of any information 
contained in this document. To the maximum extent permitted by law, Mint Payments shall have no liability (including liability to any person by reason of negligence or negligent 
misrepresentation) for any statements, opinions or information (express or implied), arising out of, contained in or derived from, or for any omissions from this document, except liability 
under statute that cannot be excluded.
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About
Mint Payments

Mint Payments ("Mint") is an 
Australian fintech specialising in 
end-to-end payments solutions 
that enable SMB's and enterprise 
businesses to accept payments 
from their customers and make 
payments to their suppliers locally 
and internationally

In 2023, Mint was recognised at the 
13th fastest growing company in 
Australia on the AFR Fast 100 list, 
with a 3-year CAGR of 153.2%

Founded 2007

HQ Sydney, Australia
Offices in New Zealand, 
Singapore, Hong Kong, Cyprus
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What we do

Send

Payment Orchestration

Mint specialises in providing end-to-end 
payment solutions for our select industries 

that are misunderstood and under-served by 

traditional payment service providers

Collect

Collect funds from customers 
in-store or online via card, 

transfer or Alternative payment 
methods

Integrations & White label

Mint orchestrates the collection and sending of 
payments through a single technology platform

With a current focus on the travel industry, Mint 
has built a market leading position with over 
15% market share in the Australian travel agency 

vertical, driven by exclusive strategic partnerships 
& travel software integrations

Through Mint's enterprise grade omni-channel 
payments technology platform, we also provide 
white-label services to leading payment 

acquirers
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>95%
YOY revenue growth 

in Travel vertical

$2.9Bn
Transaction Value 

annually

$22m
Recurring Revenue

annual run rate

2,000+
Merchants

Operating at Scale

6
Payment processing 

regions/countries
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1  IBIS World
2 Business Research Insights Market Reports on Travel Agencies
3 Technavio – Travel Agency Services Market Analysis Growth, Trends and Forecasts
4  IBIS World

Global Travel Agencies 
Market Overview
The global travel agency market segmented by leisure, business / 
corporate and speciality travel was $295 billion in 20241 with over 589,000 
travel agencies worldwide. The travel agencies market is experiencing 
significant growth across every segment and projected to grow to $604 
billion by 20322, exhibiting a CAGR of 12.5%

Driving travel agency growth is the increasing number of international 
tourists, growing preference for online booking travel and increasing 
disposable income of travellers are fuelling demand for travel 
experiences globally

Asia-Pacific region will experience the highest level of growth globally with 
32% of growth over the forecast period to originate from the region3

Mint’s initial target market focus of Australia and New Zealand represents 
a total addressable market of $38 billion (C2B and B2B) and over 11,000 
travel agencies

Target market opportunities in the UK, USA and Asia-Pacific represents a 
further $165 billion market opportunity with over 90,000 travel agencies4 32%

$295B

$604B
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Mint holds a market-leading position in the travel agency vertical 
at approximately 15% market share, with significant headroom to 
sustain multi-year growth in TTV through the introduction of new 
products to facilitate non-card payment methods

1  Australian Travel Industry Association (ATIA) member data and IBIS World
2 Australian Travel Industry Association (ATIA) member data
3 IBIS World
4 $1-10M turnover
5 ATIA member data and IBIS World, TTV excludes, Flight Centre, CTM, Expedia, Booking.com & Webjet

AU & NZ Travel agency TTV1

$20B11K

AU & NZ Travel Agents3

48% 52%

SMB4,5

$6B

AU & NZ Travel 
Focus

Mint
1.6K
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How Mint is winning in Travel

Collecting Funds Sending Funds Administration

Travel agents are faced with challenges with accessing payment services from banks and traditional payment providers as 
travel is considered “high risk”, with banks imposing high fees and large bank guarantees or collateral simply to provide a 
payment service

Mint is the only end-to-end payments solutions provider that services all sides of the collections and sending of payments 
between the customer, travel agency and supplier, allowing greater visibility of funds flow and management of risk

Travel agents are looking for better solutions for all their payment requirements that also provide efficiencies through the 
integration of these services with their internal processes and systems
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Partners

Australia and New Zealand travel agency 
industry TTV is processed by our exclusive or 
preferred partner networks
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>50%

Mint has material opportunities available 
within existing partner networks

Since 2018, Mint has secured exclusive or 
preferred partner agreements with:

• Retail & corporate network groups
• Suppliers & wholesalers, and
• Industry accreditation bodies
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Powering 
payments
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Mint has integrated and secured exclusive or 
preferred integrated payment service 
agreements with each of the leading 
travel mid-office* system providers in 
Australia, New Zealand and in select markets 
in Asia

Through these software integrations, Mint 
has access to leading travel businesses in 
our markets, creating process efficiencies 
and increases customer retention

With Travel
Software Partners

*Booking & accounting software
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Customers

•

•

•
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With over 1,600 current agents, 
Mint has significant headroom 
to sustain multi-year growth

1600+
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Products & 
Services
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Strategy & 
Vision

Our Strategy
To enable merchants to process 100% of 
Consumers Payments & make 100% of B2B 
Payments via Mint

Our Product Vision
To enable merchants to Collect, Send & 
Safeguard value in Australia and 
around the world, using a single data 
driven platform
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Mint services all sides 
of a transaction

Collect

Mint VT - A virtual terminal that allows 
merchants to accept payments, 
including Mint Pay By Bank

Mint Terminal – A physical card reader 
that enables in-store payments

Send

MintEFT – Domestic and international 
B2B solution to make and collect 
payments, integrated into supplier 
systems.

Mint Virtual Cards - 

Safeguard

Mint Protect – An add on designed to cover 
merchants against chargebacks and fraud

Mint aims to enable merchants to 
process 100% of pay-in, and 100% of 
pay out volumes all through a 
single platform
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Collect

Central to Mint’s payment offering is our payment 
orchestration layer enabling merchants to instantly 
switch on in-store, online and new payment methods 
like BNPL, account-to-account or digital wallets

In Store

Online

Mint’s online payments gateway allows 
merchants to collect payment through 
online forms, websites, mobile devices, 
secure links & native software integrations

Orchestration

Mint offers an omni-channel payment experience, 
making it easier than ever to accept payments from 
customers
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EFT / Bank Transfer

Virtual Cards

Foreign Exchange

Send

With C2B & B2B payments integrated into one platform, 
Mint’s merchants can make payment to their suppliers with 
full confidence that customer funds have been received

Seamless integration into travel mid-office systems enables 
merchants to easily make payment directly to domestic or 
international suppliers, increasing the efficiency at which 
bookings, tickets, rentals and more can be processed

Mint's range of B2B supplier payment offerings are 
intended to enable a merchant to make payment to 
any business or person anywhere around the world
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Chargeback Protection
Covers all chargebacks, including fraud 
(excluding merchant-related fraud), 
providing peace of mind for travel 
merchants.

Seamless Integration
Charges a small percentage fee on credit 
card transactions, integrated into the 
Merchant Service Fee (MSF), simplifying 
cost management.

Risk Management
Utilizes an insurance captive to cover 
losses, ensuring merchants can avoid 
unexpected costs and focus on growth.

Safeguard

Mint Protect safeguards travel merchants against 
chargebacks, including fraud. 

With Mint Protect, merchants pay a small percentage fee on 
their credit card transactions, integrated seamlessly into 
their Merchant Service Fee (MSF). This enables them to 
protect themselves against chargebacks without any 
upfront charges. 

This service uses an insurance captive to cover all 
chargebacks (excluding merchant-related fraud), helping 
merchants avoid unexpected costs and focus on growth.

Available in January 2025
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Revenue Sources

1.5% of TTV
Credit/Debit Card Payments
Collect

1.6% of TTV
Virtual Card Payments
Send

0.2% of TTV
Account to Account
Collect

$2.10 per transaction

MintEFT
Send

0.5% of TTV
International Funds Transfer
Send

0.25% of TTV
Mint Protect
Safeguard
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Organisational 
Profile
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Sandra Willis
Chief Operating Officer

Alex Teoh
CEO & Managing Director

Hugh Twomey
Chief Growth Officer

Management positioned to drive growth

James Swan
Chief Strategy & Financial Officer
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Alex Teoh
CEO & Managing Director

Martin Cowley
Non-Executive Director

Terry Cuthbertson
Non-Executive Chairman

William Bartee
Non-Executive Director

Strong & experienced board
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Our Investors

C
om

m
er

ci
al

 in
 C

on
fid

en
ce

SmarterCapital
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Financial 
Overview
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FY21 to FY24
Growth profile

175%
Revenue CAGR

In our core travel 
vertical
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$0.5m
Pro forma EBITDA

* Unaudited (June financial year end)

0.6m 2.2m

6.1m

11.9m

1.2m

6.6m

8.5m

6.3m

FY21A FY22A FY23A FY24A*

Revenue A$m

Travel Other
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Travel TTV increased by 57% to $1.8bn for FY24
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$528.2m

FY24
Key operating metrics - Travel

$533.9m
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$3.8m

FY24
Key operating metrics - Travel

Travel rev increased 96% to $11.9m for FY24

$3.8m
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Driven by merchant & TTV Growth
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665% higher revenue than pre-COVID
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Continued Travel Revenue Growth
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Future 
Growth
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Mint’s Growth 
Pillars

Product expansion

Customer growth
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Product expansion could 
deliver > 2x Revenue

$2.9 Billion TTV*

1,600 Travel Merchants*

$26M**
Capturing 50% of 

Account to account 

$40M+**
Increasing Pay in & 

Pay out volumes 
through cross-selling

$22M*
Current annualised 

revenue

$32M**
Capturing 10% of 

client IFT

The vision sets Mint on a course to 
substantially increase its total addressable 
market and with that its valuation

5 new products***

* Based on Q4 FY24 (June 2024 quarter) annualised revenue. TTV and merchant numbers current as of June 2024
** incremental revenue is based on introducing new product offerings at a conservative adoption rate, incorporating back book merchants only. 
This does not factor in any additional  merchant volume that might be driven from new customers utilising these new products 
***4 new products include new POS device, Account to account solution, Mint Protect, international funds transfer & payment orchestration 
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$29M**
Capturing 80% of 

Mint Protect
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For the Helloworld network, Mint has 
acquired 22% of travel agents and is 
processing ~7% of Helloworld’s total TTV

Material opportunity to increase % of TTV 
through new product releases including 
and continued new customer acquisition

Mint is the exclusive payments provider 
integrated into the Resworld mid-office 
system currently being implemented 
across the entire Helloworld network 
enabling simultaneous acquisition of 
agencies as Mint customers

Partner network opportunities
Total

Network
Head Office 

Control
Exclusive 
Partner

Share of 
network merchants* Goal

1,190 - ✓ >90%

70 ✓ ✓ 100%

458 - - 100%

92 - ✓ 100%

60 - ✓ 100%

23 - ✓ 100%

Mint has material opportunities 
available within existing partner 
networks 22%

18%

100%

40%

31%

60%

* Share of network merchants incorporates the percentage of merchants signed up for at least one Mint product. This does not reflect the percentage of total TTV for each network that Mint is currently processing, with 
material growth opportunities available from additional products and improved activation to capture a greater share of wallet
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In Australia and New Zealand, we have a clear path to over 
A$60m revenue business based on our existing customers, 
contracted partner networks and revenue expansion through 
new products
Growth Drivers

• Fully penetrate partner 
networks

• Double TTV and revenues by 
cross-selling new products, 
addressing 100% pay-in and 
pay-out volumes

• Value added new product 
innovation with a focus on 
improving customer 
experiences
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Monthly Revenue Forecast, Annualised (A$M)*
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Accelerating our growth strategy
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Strategy:

• Dominate travel segment with superior payments, protection and 
workflow solution

• Double $revenue per customer with new products

• Increase % margin per customer given greater value add and pricing 
power 

• Double Merchant numbers from 2,000 to 4,000

• Launch UK with support of existing customers with UK to be 25% of 
revenue/margin within 3 years, 50% within 5 years

• Explore strategic partnerships with global players to enter US and other 
European markets

As part of a management strategic review, we have decided to embark on a more 
ambitious growth plan that will allow the Company to address a global payments and 
risk management challenge in the travel industry, allowing for Mint to capture a much 
larger market opportunity beyond Australia and New Zealand
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UK rationale and 
high-level plan

$295B

$604B
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Global Travel Agencies Market

Actual Projected

The global travel agency market segmented by leisure, business / 
corporate and speciality travel was $295 billion in 20241 with over 
589,000 travel agencies worldwide. The travel agencies market is 
experiencing significant growth across every segment and 
projected to grow to $604 billion by 2032, exhibiting a CAGR of 12.5%

Mint’s initial target market focus of Australia and New Zealand 
represents a total addressable market of $38 billion (C2B and B2B) 
and over 11,000 travel agencies

Target market opportunities in the UK represents $154 billion (C2B 
and B2B) market opportunity with over 4,500 travel agencies

The UK market represents the most similar market dynamics to 
Australia, with issues relating to travel agents not being able to 
easily access payment services from traditional providers and 
risk management opportunities to drive customer acquisition 
and growth 

Mint already has existing payments 
capabilities in the UK and EU through 
IPG and Stripe

 x
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Global partnerships

Customer-led growth

Software Partners

Strategic Partners

Industry Partners

Expansion to the UK and European markets through global partners and 
customers underpins Mint’s international expansion strategy  
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Mint is raising up to $5m to accelerate and execute against 
its growth strategy
Mint Payments is raising approximately $5m via a Preference Share issue to accelerate growth 
through new product, international expansion and customer acquisition initiatives
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Preference Share terms:

• Value of $50m equity value

• 1.0x senior liquidation preference

• Full anti-dilution protection (you would get reset if any new equity 
raised at lower valuations)

• 10% PIK interest

• Option to invest a further 50% of your investment amount at same 
level within next 12 months

Use of Funds

$m
Establishment and set up of Mint Protect, inclusive 
of customer acquisition initiatives for two new 
product launches, A2A and Mint Protect

$1.5m

B2B product development $1.0m

UK international market entry $1.0m

Sales and Marketing to drive aggressive merchant 
acquisition 

$1.5m

$5m

By accelerating B2B product development, UK market entry and 
additional investment into customer acquisition, will result in increasing 
by FY28:

• Total Transaction Values (TTV) from $7B to $11B;

• Revenues from $63m to $100m; and 

• EBITDA from $12m to $25m.
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Expanding beyond travel
While there is still lots of room to grow within the travel industry – eventually we 
will need to expand into new verticals and new geographies.

Mint’s customer proposition is not a “me too” payment provider, but one that 
services industries with complex payment needs. 

Mint - Simplifying Payments for Complex Businesses

When traditional payment solutions fall short, our end-to-end platform turns 

payments from a challenge into a way to increase merchant revenue and reduce 
risks. 

Tricky Business? Simple Payments.

This will shape our growth efforts – seeding this position with new verticals (via 
organically or inorganic M&A opportunities) now, that will shape our future 

product roadmap and growth plans



+61 1300 646 833

investors@mintpayments.com

Thank you

Suite 1, Level 8, 10 Bridge Street, Sydney NSW 2000
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Glossary
Total Transaction Value or TTV

The total value of goods and services processed by the company’s merchants through Mint facilities in any given period; daily , monthly or annually. TTV does 
not represent revenue in accordance with Australian Accounting Standards and is not subject to auditor review, however, revenue is derived from TTV (with 
revenue being a percentage of TTV).

Direct Vertical / Merchant Areas of operations whereby Mint holds the relationship with the designated end-user of the company’s product or service

Indirect Vertical / Merchant Areas of operations whereby a licensed and contracted 3rd party holds the relationship with the designated end-user of the company’s product or service

MSF Merchant Service Fee. This represents the  fee charged by Mint to a Merchant when making a transaction through a card present terminal or card not present 
virtual terminal.

MintEFT This represents Mint’s domestic B2B payment solution, a closed loop platform enabling merchants to pay suppliers via bank transfer through the MintEFT 
payments platform. 

Recurring Revenues Recurring revenue is the portion of Mint’s revenue that is expected to continue in the future. Unlike one -off sales, these revenues are predictable, stable and 
can be counted on to occur at regular intervals going forward with a relatively high degree of certainty.

Total Revenues Encompasses all revenue lines carried by the business – Recurring (e.g. transaction revenue) and non-recurring (set-up fees and one-off project fees). This 
does not include Other Income (R&D grants).

Pro forma EBITDA
Earnings Before Interest, Tax, Depreciation and Amortisation adjusted for ad-hoc and one-off charges incurred outside of normal operations. Pro forma 
EBITDA is a financial measure which is not prescribed by Australian Accounting Standards and is not subject to auditor review . EBITDA is a measure used by 
the Chief Executive Officer (CEO) and the Board to assess financial performance of the business.

Prior Corresponding Period or 
PCP

References a comparative period of the same time and duration of the prior year. E.g. if we are discussing the December quarter 2022, the PCP is the 
December quarter 2021.

Prior Period (or PP) References a comparative period of the same time and duration immediately prior to the period in question. E.g. if we are dis cussing the December quarter 
2022, the PP is the September quarter 2022.

CYXX Calendar year, i.e. the 2022 calendar year being January to December 2022

FYXX Financial year, i.e. the 2022 financial year being July 2021 to June 2022

YTD Financial year-to-date period, being July 2023 to March 2024
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