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Disclaimer M

This presentation has been prepared by Mint Payments Limited (ABN 51 122 043 029) (Mint Payments or the Company). The information contained in this presentation is current at the date of this presentation. The information is a summary overview of
the current activities of the Company and does not purport to be all inclusive or to contain all the information that a prospective investor may require in evaluating a possible investment. This presentation is for general information purposes and is not
intended to be and does not constitute a prospectus, product disclosure statement, pathfinder document or other disclosure document for the purposes of the Corporations Act 2001 (Cth) (Corporations Act) and has not been, and is not required to be
lodged with the Australian Securities & Investments Commission.

The material contained in this presentation is not, and should not be considered as, financial product or investment advice. This presentation is not (and nothing in it should be construed as) an offer, invitation, solicitation or recommendation with respect
to the subscription for, purchase or sale of any security in any jurisdiction, and neither this document nor anything in it shall form the basis of any contract or commitment. This presentation is not intended to be relied upon as advice to investors or
potential investors and does not take into account the investment objectives, financial situation or needs of any particular investor which need to be considered, with or without professional advice, when deciding whether or not an investment is
appropriate.

This presentation contains information as to past performance of the Company. Such information is given for illustrative purposes only and is not — and should not be relied upon as — an indication of future performance of the Company. The historical
information in this presentation is, or is based upon, information contained in previous announcements made by the Company to the market.

Forward looking statements

This document contains certain "forward-looking statements". The words "anticipate, "believe", "expect, "project’, "forecast", "estimate", "outlook", "upside”, "likely”, "intend", "should",” could", "may", "target", "plan" and other similar expressions are

intended to identify forward-looking statements. Indications of, and guidance on, future earnings and financial position and performance are also forward-looking statements, as are statements regarding Mint Payments' plans and strategies and the
development of the market.

Such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of Mint Payments, which may cause actual results to differ
materially from those expressed or implied in such statements.

Mint Payments cannot give any assurance or guarantee that the assumptions upon which management based its forward-looking statements will prove to be correct or exhaustive beyond the date of its making, or that Mint Payments' business and
operations will not be affected by other factors not currently foreseeable by management or beyond its control. Such forward-looking statements only speak as at the date of this announcement and Mint Payments assumes no obligation to update such
information. The release, publication or distribution of this presentation in jurisdictions outside Australia may be restricted by law. Any failure to comply with such restrictions may constitute a violation of applicable securities laws.

Other
All references to dollars are to Australian currency unless otherwise stated.

To the maximum extent permitted by law, Mint Payments makes no representation or warranty (express or implied) as to the accuracy, reliability or completeness of any information contained in this document. To the maximum extent permitted by law,
Mint Payments shall have no liability (including liability to any person by reason of negligence or negligent misrepresentation) for any statements, opinions or information (express or implied), arising out of, contained in or derived from, or for any
omissions from this document, except liability under statute that cannot be excluded.
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Financial Performance — Q4 FY2022 (unaudited) ‘
. $660.3m in Total Transaction Value (TTV) (® 11% higher than the March 2022 v Recurring revenue

quarter). Monthly TTV growth in the travel vertical of 33% in May and 9% in June. 700 3500
. Total Revenue of $2,944k was * $2,406k vs. last year. | 600 3,000
. Like-for-like revenue growth (excluding IPG) was $788k (# 146%) higher than Q4 >00 2,500

FY2021. s 400 g 2,000
. Total Margin for the quarter was $2,585k, # $2,315k vs. last year. < 300 2 1500
. EBITDA for the quarter was $683k, * $1,474k vs. last year. 200 - 1000 .

! 100 500
Highlights
. FY22 pro forma EBITDA of $1.5m — positive unaudited reported EBITDA of $1.1m Qt Frez Qz Frez Q3 Frez Q4 Frez Qe Q2 FYee @3 Free Q4 FYee
for FY22 driven by the acquisition of IPG from September 2021 and significant Mint TV ®IPG TTV Mint revenue  BIPG revenue

travel growth since February 2022. Pro forma EBITDA of $1.5m for FY22
incorporating normalised earnings for IPG for July and August 2021 to reflect a full-

year impact of the IPG acquisition. Pro forma EBITDA Recurring Revenue - PCP growth
i 700
«  $2bn in TTV for FY22 — Mint has processed c. $2bn in TTV in FY22, compared to ' 800
$670m in FY20 and $329m in FY21. 700 600
. Strong travel growth in Q4 with revenue significantly above pre-COVID levels 600 500
— Mint’s travel TTV was $79.1m for June 2022, compared to pre-COVID travel TTV
of c. $57.0m (#* 39%), driven by the initial travel recovery from COVID-19 with and 200 400

A$'000

significant travel merchants onboarded during 2021. Mint travel revenue for June 400

2022 was #* c. 130% higher than pre-COVID levels, due to a concerted effort in >0

2021 to move existing merchants from gateway agreements to Mint's merchant | 300 200

service facility (MSF). This results in significantly higher revenue as a percentage of 200

TTV. 3 100
. . | SR R .

A$'000

. Q4 annualised recurring revenue of $12m — Mint has generated significant
growth since February 2022, driven by the early signs of travel recovery from |
COVID-19 with the opening of domestic and international borders. This has resulted | Qifvee Q2fvez Q3fvezQakve PP mCurrent (Mint) mCurrent (IPG)
in Q4 FY22 revenue of $2.9m (up from $2.3m in Q2 and $2.6m in Q3), resultingin |, . only include IPG from acquisition (September 2021)
$12m annualized recurring revenue for the Group. f 4

January February March April May June
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FY22 Quarterly Performance

A$'000 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY22 FY22
Mint revenue 429 570 786 1,326 3,111
IPG revenue 577 1,721 1,797 1,618 5713
Revenue 1,006 2,291 2,583 2,944 8,824
Cost of sales (331) (478) (669) (1,051) (2,528)
Gross profit (excl. other income) 675 1,813 1,914 1,894 6,296
Other income 245 231 197 692 1,365
Gross profit 920 2,045 2,111 2,585 7,661
Employee costs (832) (1,063) (1,128) (1,271) (4,293)
Other overheads (297) (648) (667) (631) (2,243)
Reported EBITDA (209) 335 316 683 1,125
Pro forma adjustments 367 25 - - 392
Pro forma EBITDA 158 360 316 683 1,517
KPIs

v 799907,260 503,247,290 596,353,065 660,307,125 | 1,959874,740
Transaction volume 6375151 21,008 194 20969227 21,004,311 69356883
Avg. ticket size 31.36 2395 2844 3144 2826
Revenue % of TTV 0.50% 0.46% 043% 045% 045%
Gross margin (excl. other income) 67.1% 79.2% 74.1% 64.3% 71.4%

Revenue of $2.9m for the June 2022 quarter, 14% higher than the March quarter,
driven by a continued substantial increase in travel volumes.

Positive unaudited reported EBITDA of $683k for the June 2022 quarter

Pro forma EBITDA of $1,517k for FY22 incorporating normalised earnings for IPG for
July and August 2021 to reflect a full-year impact of the IPG acquisition.

Commentary

Q4 FY22 was another strong quarter for Mint, as our continued focus on the travel vertical
resulted in substantial month-on-month growth, with Mint generating 33% TTV growth in
May in the travel vertical and another 9% TTV growth in June.

Mint’s revenue since March 2022 has been significantly higher than pre-COVID levels,
with May and June 2022 revenue being over 100% higher than pre-COVID levels (despite
travel volumes at only 40% to 50% pre-COVID levels), before considering the additional
revenue from IPG.

Mint’s travel revenue was 101% higher in Q4 FY22 compared to Q3 FY22. Excluding
travel, Mint’s other direct to customer channel was up 28% in Q4 FY22 compared to Q3
FY22, with growth coming from our online, services and other verticals.

The significant customer wins in 2021 have Mint well placed to take advantage of the
travel recovery. We forecast travel TTV and revenue to increase materially in FY23,
particularly with a focus on new merchant wins and the launch of a new product, Virtual
Card, from September 2022.

Revenue for IPG for the quarter was impacted by the weakening of the Euro compared to
the Australian Dollar, despite higher TTV. We do not anticipate any reductions in IPG
revenue in local currency, with negative fluctuations largely due to FX movements.

Gross margin of 64.3% for the quarter was lower than the previous quarter due to higher
travel revenue, with travel revenue resulting in a lower gross margin percentage
compared to IPG Europe’s gateway revenue which does not incur a direct cost. We
anticipate gross margin to reduce as travel increases. Despite this, Mint on average
generates a similar margin as a % of TTV compared to IPG’s gateway, so there is no
negative impact to Mint with the gross margin reducing.

Mint has been able to identify and accelerate a number of cost saving synergies from the
IPG acquisition to in Q4 FY22. Mint has accelerated its cloud migration project to reduce
expensive and inefficient on-premise hosting costs, whilst also identifying other cost
inefficiencies that were budgeted to reduce in FY23 and a reduction of these costs during
Q4.
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Looking Ahead M

. ! 250 .
The last six months 3 Mint Monthly TTV

Y s . . . ; IPG acquired
+ Positive EBITDA, material increase in gross margin and month-over-month growth in TTV 3 200 Septe,ﬂber 2021

since February 2022, in particular the travel vertical. i \

+ Monthly TTV and revenue significantly higher than pre COVID-19 levels, driven by the IPG 150

acquisition, new verticals, migration of Mint gateway merchants across to full service MSF ‘
offering on the platform and general lift from existing travel merchants’ transaction volumes. 3 100

A$M

Pre COVID-19 - e - -
! ! Initial impact of
* Mint travel revenue for June 2022 was c. 130% higher than pre-COVID levels despite the 3 ! CoVID-19 on travel

1
travel industry still recovering from COVID-19, due to a concerted effort in 2021 to move i 50 :
existing travel merchants from gateway agreements to full MSF. I
i |

1

I lockdown |
I impact onl
I travel |
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» As illustrated in the charts opposite, Mint has experienced substantial merchant growth in the TEEORT I ENTRNTY T ORI ENT RN T
travel industry since the commencement of the COVID-19 pandemic. This has been
particularly evident in FY22, due to the introduction of MintEFT and the exclusive partnership
with Helloworld. Mint's travel TTV was c. $55m per month pre COVID-19 with only c. 300 ‘
merchants. Mint's travel merchants at June 2022 has grown to 890, with the recent TTV | 400
growth evident that Mint is well positioned to maximise growth as the travel volumes continue !

to return.
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Travel revenue & travel merchants
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* Mint's travel TTV was $79m in June 2022 already 40% above pre-COVID levels, despite travel § E
TTV recovery at a per merchant level c. 40% to 50% of pre-COVID levels. We forecast travel < 20 200 2
TTV and revenue to increase materially in FY23 as the recovery of travel returns. 2 200 400 g

& :

+ IPG continues to perform strongly as a core revenue stream for Mint. IPG is forecasted to 150 300 =

continue its stable and reliable revenue and earnings contribution to the Group, while ! 100 200

benefiting from the realization of planned cost savings and synergies in FY23.

50 100

» Monthly revenue has Mint tracking at an annualised run-rate of $12m, before factoring in ! )
continued travel recovery and the significant opportunities available through Mint's launch of a | S lmmm o

; ; 1 NN NN N2 N2 2 D D A A R D D DDA A
Virtual Card product from September 2022 and moving from a payment processor to a | \svoq%@o%@o@@\&@g S SRR
payment facilitator, strengthening our card-present capabilities. Mint also has a number of

other products in the pipeline to continue to build Mint's end-to-end payment ecosystem.

Travel revenue — == Travel merchants
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About Mint Payments M

Online, in-store, in-app & beyond

Established in 2007, Mint is an Australian fintech specialising in a wide
range of end-to-end payment solutions allowing businesses to accept
payments from their customers and make payments to their suppliers
locally and internationally.

Mint offers merchant acquiring, real-time bank transfers, digital
payments and virtual card issuance through a single payments
technology platform.

Mint aims to deliver market leading, vertically focused, industry

payment solutions that reward our customers for just doing business.

Visa Virtual
Payments B2B Mnt

Today Mint is focused on the travel, hospitality, retail and professional e ototaote
services sectors and is benefiting strongly from the rebound in travel. I
Mint recently completed the acquisition of IPG Group on favourable
terms. The acquisition gave Mint important diversification across sectors
and geographies as well as ownership of relevant new technology.

Mint has both a direct-to-customer channel and a white-label offering.

June 2022 Company Overview
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About Mint Payments
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Mint is focused on delivering market leading end-to-end payment solutions to the following industry verticals:

Online, Retail & Hospitality
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Payment Products & Solutions

M

+

+

Mint offers end-to-end payment solutions

Mint Payments is an innovative payments
solution provider with a strategy of
becoming a full-service, end-to-end
payments provider for all businesses
accepting payments from customers and
making payments to their suppliers.

Mint continues to build and integrate with
a network of acquirers and issuers to
enable a more efficient flow of funds for
our business customers through a single
technology platform.
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End-to-End Payments for the Travel Industry

Customer

Pays for a Holiday
Package by Credit Card

§ visa

—

Travel Industry Payments Example

Travel Agent

Receives payment through
Mnt Virtual Terminal (HPP)

+

[~

MntEFT 5=2

Supplier
/ Car Rental

The Travel Agent pays MntEET %

A 4

all suppliers through ) Supplier
the Mint ecosystem Airline
Vint
\ Virtual Card Q
¥ Supplier

Hotel

Virtual cards will enable Travel Agents to make
payments to suppliers who are not currently signed
up to MintEFT in Australia or New Zealand, and
enable payments to suppliers located overseas.

11



Mint Payments
ABN 51 122 043 029

(02) 8752 7888
mintpayments.com

Australia

Blade Building

Level 6, 69/71 Walker St,
North Sydney NSW 2060

Contact:
Mint Investor Relations

investors@mintpayments.com
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